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Yénetici Ozeti

Executive Summary

TURKGE

Bu rapor, Esnaf ve Sanatkarlar Dernegi (ESDER)
koordinatorliginde yarattlen Uluslararasi El Sanatlari
Projesi kapsaminda Ekim 2026'da yapilan El Sanatlari
Anketi'nin sonuclarini sunmaktadir. Tiirkce ve ingilizce
formlara verilen yanitlar birlikte degerlendirilmistir;
katihmcilarin Ugte biri Tarkiye'de, Ugte ikisi diger Ulkelerde
yasamaktadir.

Sonuglar, el sanatlarina duyulan sayginin cok yuksek,
ekonomik karsiliginin ise zayif oldugunu gostermektedir.
Katilimcilarin %90' el sanatlarinin kdlturel mirasi
korudugunu, %96'si okullarda el sanatlari dersi olmasi
gerektigini dusinmektedir. Buna karsilik yalnizca %13'G
bugun el sanatiyla rahatca gecinilebilecegine inanmaktadir.

Zanaatkarlarin en buyuk sorunu fabrika Grtnleriyle fiyat
rekabetidir (%75); bunu tanitim ve satis guc¢lugu (%53),
hammadde pahaliligi (%51) ile kira ve vergiler (%45)
izlemektedir. Satis bUyUk 6l¢lide yUz ytize yapilmakta,
internet kanallari ¢ok az kullaniimaktadir.

Turkiye'de yasayan katihmcilar tabloyu daha karamsar
gormektedir: %93'U zanaatkar dukkanlarinin azaldigini,
%55'i devlet desteginin yetersiz ya da hi¢ olmadigini
soylemektedir.

Raporda kamu kurumlarina yonelik on politika dnerisi yer
almaktadir. Oncelikli neriler; hibe ve dusuk faizli kredi,
kira ve vergi kolayhg|, cirak ve usta 6gretici destegi,
okullarda el sanatlari dersi, guvenilir bir “el yapimi” belgesi
ve ortak dijital satis kanaldir. Katilimcilarin %70'inin
Ucretsiz bir atlyeye katilmaya hazir olmasi, bu politikalarin
toplumsal karsiliginin gicli oldugunu gostermektedir.

Esnaf ve Sanatkarlar Dernegi

ENGLISH

This report presents the results of the Handicrafts Survey
carried out in October 2026 within the International
Handicrafts Project, coordinated by the Tradesmen and
Craftsmen Association (ESDER). Responses to the Turkish
and English forms have been analysed together; one third
of respondents live in Turkiye and two thirds in other
countries.

The results show that respect for handicrafts is very high
but their economic return is weak. 90% of respondents
believe handicrafts protect cultural heritage and 96% think
they should be taught in schools. Yet only 13% believe one
can easily make a living from handicrafts today.

The biggest problem for craftspeople is price competition
with factory products (75%), followed by difficulty in
promotion and sales (53%), expensive raw materials (51%)
and rents and taxes (45%). Sales are mostly face to face;
online channels are rarely used.

Respondents living in Turkiye are more pessimistic: 93%
say craft shops have decreased and 55% say state support
is insufficient or non-existent.

The report sets out ten policy recommendations for public
institutions. The priorities are grants and low-interest
loans, rent and tax relief, support for apprentices and
master trainers, handicrafts lessons in schools, a reliable
“handmade” certificate and a shared online sales channel.
With 70% of respondents ready to attend a free workshop,
there is strong public support for these policies.

Tradesmen and Craftsmen Association
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Arastirma Hakkinda

About the Survey

TURKGE

Uluslararasi El Sanatlari Projesi (El Sanatlari ile
Meslek Edinmek), ESDER koordinatorlugunde,
MUSIAD Nederland ve Képri Dernegi ortakligiyla
yaratulen, Avrupa Birligi Erasmus+ Programi, Disisleri
Bakanligi Avrupa Birligi Bagskanligi ve Turkiye Ulusal
Ajansi destekli bir Erasmus+ projesidir. Proje
kapsaminda Amsterdam ve Uskiip'te atélyeler, saha
calismalari, belgesel film, uluslararasi fotograf
yarismasl ve gala programi gerceklestirilmistir.

El Sanatlari Anketi; el sanatlarina ve zanaatkarlara
bakisli, el yapimi Grun taketim aliskanliklarin,
zanaatkarlarin sorunlarini ve el sanatlarinin gelecegine
iliskin beklentileri ortaya koymak amaciyla
hazirlanmistir.

92 18 + 74

katimci - respondents Tirkce + ingilizce form -

Turkish + English form

Esnaf ve Sanatkarlar Dernegi

A A
’ ‘-“-
NEDERLAND lapri

&ESDER

ENGLISH

The International Handicrafts Project (Getting a
Profession With Handicrafts) is an Erasmus+ project
coordinated by ESDER in partnership with MUSIAD
Nederland and the Kopri Association, supported by
the European Union Erasmus+ Programme, the
Directorate for EU Affairs of the Ministry of Foreign
Affairs and the Turkish National Agency. It included
workshops in Amsterdam and Skopje, field studies, a
documentary film, an international photo competition
and a gala.

The Handicrafts Survey was designed to show how
people see handicrafts and craftspeople, how they buy
handmade products, what problems craftspeople face
and what they expect for the future of handicrafts.

42 1-19 Ekim
2026

yanit toplama donemi -
1-19 October 2026

soru - questions

Tradesmen and Craftsmen Association
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Yontem
Methodology

TURKGE

Veri toplama: Anket Google Forms Uzerinden Tirkge,
ingilizce, Makedonca ve Felemenkce olarak yayimlanmis; e-
posta listeleri ve sosyal medya araciliglyla duyurulmustur.
Yanitlar 1-19 Ekim 2026 tarihleri arasinda toplanmistir. Bu
raporda yanit alinan Turkce ve ingilizce formlar
degerlendirilmistir.

Anket formu: 43 sorudan olusmaktadir. ilk soru katiim
onayidir ve tim katilimcilar onay vermistir; bu nedenle
raporda yer almamis, sorular 1'den 42'ye
numaralandiriimistir. Sorular tek secimli, coklu segimli, 1-
10 puanli ve fotografli sorulardan olusmaktadir.

Birlestirme: iki formda sorular ve secenekler birebir
aynidir. ingilizce yanitlar Tirkge karsiliklariyla eslestirilerek
tek veri setinde toplanmistir. Para birimleri farkl olan
harcama sorusu ayri gosterilmistir.

Hesaplama: Oranlar, ilgili soruyu yanitlayan kisi sayisina
gore hesaplanmistir. Coklu secimli sorularda bir kisi birden
fazla secenek isaretleyebildigi icin oranlarin toplami %100'U
asar. Onemli farklarin gériildiigi sorularda Tirkiye'de ve

diger ulkelerde yasayan katilimcilar ayrica karsilastinimistir.

Grafikler: Tek secimli sorular pasta grafikle, coklu secimli
ve ¢ok secenekli sorular cubuk grafikle gosterilmistir.
Secenekler coktan aza dogru siralanmistir.

Esnaf ve Sanatkarlar Dernegi

- Handicrafts Survey and Analysis

ENGLISH

Data collection: The survey was published on Google
Forms in Turkish, English, Macedonian and Dutch, and
announced through mailing lists and social media.
Responses were collected between 1 and 19 October 2026.
This report covers the Turkish and English forms, which
received responses.

Questionnaire: 43 questions. The first asked for consent,
which all respondents gave; it is therefore left out and the
questions are numbered 1 to 42. Questions are single
choice, multiple choice, 1-10 scale and photo questions.

Merging: Questions and options are identical in both
forms. English answers were matched to their Turkish
equivalents and combined into one data set. The spending
question, which used different currencies, is shown
separately.

Calculation: Percentages are based on the number of
people who answered each question. In multiple-choice
questions respondents could tick several options, so totals
exceed 100%. Where clear differences appear,
respondents living in TUrkiye and in other countries are
compared.

Charts: Single-choice questions are shown as pie charts;
multiple-choice and long-list questions as bar charts.
Options are ordered from most to least chosen.

Tradesmen and Craftsmen Association
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One Cikan Bulgular

Key Findings

%75

%64

%96

%70

%13

zanaatkarlarin en blyuk
sorununu fabrika Uriinleriyle
fiyat rekabeti olarak goruyor.
see price competition with

factory products as craftspeople’s
biggest problem.

zanaatkar dukkanlarinin
azaldigini soyltyor; Turkiye'de
%93.

say craft shops have decreased;
93% in Turkiye.

okullarda el sanatlari dersi
olmasini istiyor.

want handicrafts taught in
schools.

yakininda agilacak ticretsiz bir
atolyeye katilir.

would attend a free workshop
nearby.

el yapimi Urtint sosyal
medyadan aliyor; internet
siteleri %10.

buy handmade products via social
media; websites 10%.

Esnaf ve Sanatkarlar Dernegi

Handicrafts Survey and Analysis

%80

%55

%90

%87

%56

el sanatiyla rahatca
gecinilemeyecegini disunuyor.
think one cannot easily make a
living from handicrafts.

Turkiye'de devlet destegini
yetersiz ya da hig yok buluyor.

in Turkiye find state support
insufficient or non-existent.

el sanatlarinin kaltiirel mirasi
korudugunu dusinuyor.

believe handicrafts protect cultural
heritage.

¢ocugunun bir zanaatla
ugrasmasini istiyor; ama yalnizca
%23't meslek olarak.

want their child to take up a craft,
but only 23% as a profession.

el emeginin degerinin
azalacagini ya da
kaybolacagini disunuyor.

expect the value of handwork to fall
or disappear.

Tradesmen and Craftsmen Association
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Katilimci Profili

Participant Profile

Handicrafts Survey and Analysis

Yas, cinsiyet, tlke, meslek ve el sanatlariyla iligki (Sorular 1-8).
Age, gender, country, occupation and relation to handicrafts (Questions 1-8).

G TEK SECIM - SINGLE CHOICE

Yasiniz
Your age

@ 4150 %26

® 5160 %24

® 3140 %22

61-70 %14

26-30 %8

18-25 %7

Katilimcilarin %72'si 31-60 yas araliginda. 30 yas alti
katilim %14'te kaldi; genclerin sesi sinirli.

72% of respondents are aged 31-60. Only 14% are
under 30, so young people’s views are limited.

° TEK SECIM - SINGLE CHOICE

Yasadiginiz ulke
Country you live in

@ Diger tlkeler %68
Other countries
Tarkiye %32

Yanitlarin Ggte ikisi Tirkiye disindan geldi. ingilizce
formda Ulke yalnizca “Turkiye” ve “Diger” olarak
soruldugu icin diger Ulkeler ayrica
gosterilememektedir.

Two thirds of the responses came from outside
Turkiye. The English form only offered “Turkiye” and
“Other”, so other countries cannot be shown
separately.

Esnaf ve Sanatkarlar Dernegi

° TEK SECIM - SINGLE CHOICE

Cinsiyetiniz
Your gender

@ Erkek %81
Male
Kadin %19
Female

Katilimcilarin %81'i erkek. Kadinlarin el
sanatlarindaki yeri dustndldaginde bu,
arastirmanin énemli bir sinirhhgidir.

81% of respondents are men. Given the role of
women in handicrafts, this is an important limitation
of the survey.

o TEK SECIM - SINGLE CHOICE

Bir el sanatiyla ugrasiyor musunuz?
Do you practise a handicraft?

@ Hayr %41
No

@ Evet, hobi olarak %30
Yes, as a hobby
Evet, meslek olarak %21
Yes, as a profession

Gegmiste ugrastim %8
| did in the past

Katihmcilarin %51'i buglin bir el sanatiyla ugrasiyor
(hobi ya da meslek olarak).

51% of respondents currently practise a handicraft,
as a hobby or a profession.

Tradesmen and Craftsmen Association
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° TEK SEGiM - SINGLE CHOICE

Mesleginiz
Your occupation
@ Diger
Other
@ Kamu calisani
Public sector employee

@ Ozel sektor calisani
%7 Private sector employee
%8 @ Emekli
Retired

® Ogrenci
Student
Zanaatkar
Craftsperson

Esnaf
Shopkeeper

Calismiyor
Not working

“Diger” secenegini isaretleyenler en kalabalik grup.
Kendini zanaatkar ya da esnaf olarak tanimlayanlar %11.

o TEK SEGIiM - SINGLE CHOICE

Ailenizde el sanatiyla ugrasan var mi?
Does anyone in your family practise a handicraft?

@ Hayr
No

@ Evet, bugln de var
Yes, still today

() Gegmiste vardi
In the past

Bilmiyorum
| don't know

Her U¢ katihmcidan birinin ailesinde bugtin hala el
sanatiyla ugrasan biri var.

Esnaf ve Sanatkarlar Dernegi 8

%30
%20
%17
%13
%8
%7
%4
%I

“Other” is the largest group. 11% describe themselves as
craftspeople or shopkeepers.

%38
%32
%22

%8

One in three respondents has a family member who still
practises a handicraft today.

Tradesmen and Craftsmen Association
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e TEK SEGIM - SINGLE CHOICE

Hangi el sanatiyla ugrasiyorsunuz?
Which handicraft do you practise?

Listede olmayan bi zanaa C
A craft not on the list

Boyams {porselen.cam afsep — iz
Painting (porcelain, glass, wood)

Geri donusum sanat E—
Recycling art

Seramik, comlek ve cini _ %9
Ceramics, pottery and tiles

Ebru, hat ve tezhip _ %6
Marbling, calligraphy and illumination

Nakis (igne isi, oya, dantel) _ %6
Embroidery (needlework, oya, lace)

Terzilik o
Ta”oring _ %6
Dericilik 9
Leatherwork - %5
Dokuma (hali, kilim, el tezgahr) o
Weaving (carpet, kilim, handloom) - %3
Ayakkabicilik o
Shoemaking - %3
Marangozluk o
Carpentry - %3
Sepet ve hasir érucaligu o,
Basket and wicker weaving . %2
Taki yapimi o,
Jewellery making . %2
Metal isciligi (bakir, demir) o
Metalwork (copper, iron) . %2
Ahsap oymaciligl . %2

Wood carving

En ¢ok ugrasilan zanaatlar boyama, geri dontsim sanati Painting, recycling art and ceramics are the most
ve seramik. %28'i listede olmayan bir zanaat yapiyor. practised crafts. 28% practise a craft not on the list.

Esnaf ve Sanatkarlar Dernegi 9 Tradesmen and Craftsmen Association
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o TEK SEGIM - SINGLE CHOICE

Hangi el sanatini 6grenmek isterdiniz?
Which handicraft would you like to learn?

Ansep oyl G
Wood carving

Seraml comiek ve i — iz
Ceramics, pottery and tiles

ST Jondsfim sanat G %9
Recycling art

Terhk G %8
Tailoring

Boyama (porselen, cam, ahsap) — %6
Painting (porcelain, glass, wood)

fak yapim! G %6
Jewellery making

Listede olmayan bir zanaat o %6
A craft not on the list °
Ebru, hat ve tezhip _ %5
Marbling, calligraphy and illumination °
Nakis (igne isi, oya, dantel) _ %5
Embroidery (needlework, oya, lace) °
Com el . ;
Glasswork %5
Metal isciligi (bakir, demir) _ %4
Metalwork (copper, iron)

Orga iy 09 E— 2
Knitting and crochet

Kuyumculuk ve telkari o
Goldsmithing and filigree - %3
Ayakkabicilik o
Shoemaking - %3
Marangozluk o
Carpentry - %3
Saatgilik o
Watchmaking . %l
Sepet ve hasir 6ruculigu o
Basket and wicker weaving . %1
Dokuma (hali, kilim, el tezgahi) o
Weaving (carpet, kilim, handloom) . %l
Dericilik o
Leatherwork . %l

Ogrenilmek istenen zanaatlarin basinda ahsap oymaciligi ~ Wood carving and ceramics top the list of crafts people
ve seramik geliyor. would like to learn.

Esnaf ve Sanatkarlar Dernedi 10 Tradesmen and Craftsmen Association
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Tuketim ve Satin Alma Aliskanliklar

Consumption and Buying Habits

Sahip olma, satin alma sikligl, harcama, fiyat tercihi ve satin alma kanallari (Sorular 9-18).
Ownership, buying frequency, spending, price preference and sales channels (Questions 9-18).

° GOKLU SEGIiM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Evinizde hangi el yapimi egyalar var?
Which handmade items do you have at home?

b e G
Wooden items %56
ST g L %39
Ceramics or tiles
Ortt oya ye da dante L ?
Embroidered cloth, oya or lace %39
A L ?
Basket or wickerwork %38
Y] G ?
Hand-knitted clothing %33
2 e G ?
Carpet or kilim %33
Taki c %32
Jewellery
pakr ya da metal esya G %30
Copper or metal items
Higbiri o
None . %3
Evlerin blUylk ¢ogunlugunda el yapimi esya var; yalnizca Almost every home has handmade items; only 3%
%3'U “hicbiri” dedi. answered “none”.

Esnaf ve Sanatkarlar Dernegi n Tradesmen and Craftsmen Association
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@ TEK SEGiM - SINGLE CHOICE

Ne siklikla el yapimi Grian alirsiniz?
How often do you buy handmade products?

@ VYilda birkag kez %44

Several times a year
%7 @ Yilda bir ya da daha az %36

Once a year or less

@ Ayda birkag kez %9
Several times a month
Ayda bir %7
Once a month
Hi¢ almam %4

Never

Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries

Diger ulkeler

0y 0y 0,
Other countries %48 %29 %13 %8

Renkler yukaridaki grafikle aynidir. - Colours match the chart above.

Katilimcilarin %41'i el yapimi Griini yilda en fazla bir kez 41% buy handmade products once a year or less, or
aliyor ya da hic almiyor. Turkiye'de bu oran %62. never. In Turkiye this rises to 62%.

o TEK SEGiM - SINGLE CHOICE

El yapimi urunlere yilda ne kadar harcarsiniz?
How much do you spend on handmade products per year?

Turkge form (TL) - Turkish form ingilizce form (Avro) - English form (euro)
%35 %41 %48 %38
%24
%8
%3 %3
a— aEm—
Hic 3.000TLYe  3000-8.000 TL Hig 50 €yakadar ~ 50150€ 150-500€ 500 € iizeri
None kadar None up to €50 over €500
iki formda para birimi ve araliklar farkl oldugu icin The two forms used different currencies and ranges, so
sonuglar ayri gosterilmistir. Katilimcilarin ¢cogu el yapimi results are shown separately. Most respondents spend
driinlere yilda kiiclik tutarlar ayiriyor: ingilizce formda small amounts on handmade products: in the English
%89'u yilda en fazla 150 € harciyor ya da hi¢ harcamiyor; form 89% spend at most €150 a year or nothing; in the
Turkce formda kimse 8.000 TL'nin Uzerini isaretlemedi. Turkish form nobody chose more than 8,000 TL.

Esnaf ve Sanatkarlar Dernegi 12 Tradesmen and Craftsmen Association
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Q 1-10 OLGEK - 1-10 SCALE

Pahali da olsa el yapimi Grinu fabrika Grintine tercih ederim.
| prefer a handmade product to a factory-made one, even if it is more expensive.

1 = Hig katilmiyorum - Strongly disagree 10 = Tamamen katiliyorum - Strongly agree
%26
%18
%15
%1
%9
%6 %6
. ‘y.l o %3 D %5
(J
L - - ]
1 2 5 6
6,8 %60 %16
ortalama puan - average score 7 ve Uzeri - 7 or higher 3 ve alti - 3 or lower
Ortalama puan Turkiye'de yasayanlarda 6,1, diger The average score is 6.1 among those living in Turkiye
Ulkelerde yasayanlarda 7,0. Turkiye'deki katilimcilar el and 7.0 among those living elsewhere. Respondents in
yapimi trun i¢in daha fazla 6deme konusunda daha Turkiye are more cautious about paying more for
temkinli. handmade products.

@ TEK SECIM - SINGLE CHOICE

El yapimi bir Griin icin ne kadar fazla édersiniz?
How much more would you pay for a handmade product?

@ %25'e kadar %36
Up to 25%

@ %710'a kadar %30
Up to 10%

@ %50'ye kadar %17
Up to 50%
Fazla 6demem %10
| would not pay more
iki kati ve Gzeri %7

Twice as much or more

Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries

Turkiye %48 %10 %24 %10
Diger ulkeler
Other countries %30 %40 %13 %10

Renkler yukaridaki grafikle aynidir. - Colours match the chart above.

Katihmcilarin %76'si el emegine en fazla %25 fazla 76% would pay at most 25% more for handwork. Those
o0demeye razi. Turkiye'de yasayanlar daha fazla 6demeye in Trkiye are more willing: 79% would pay at least 25%
istekli: %79'u en az %25 fazla 6deyebilecegini sdyllyor more (other countries 50%).

(diger ulkeler %50).

Esnaf ve Sanatkarlar Dernegi 13 Tradesmen and Craftsmen Association
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@ TEK SEGIM - SINGLE CHOICE

"El yapimidir" etiketi satin alma kararinizi etkiler mi?
Does a "handmade" label affect your decision to buy?

@ Biraz etkiler %43
Alittle

@ Cok etkiler %34
Alot

() Etkilemez %14
Not at all
Fikrim yok %8
No opinion

Katilimcilarin %78'i icin “el yapimidir” etiketi satin alma For 78% of respondents a “handmade” label influences
kararini etkiliyor. the decision to buy.

@ GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

El yapimi Grulnleri ne igin alirsiniz?
What do you buy handmade products for?

Ev dekorasyonu

()
Home decoration ] %67
Hedve | 9
Gifts %64
Zanaatkdra destek i —— %42
To support craftspeople
e G %38
Souvenirs
Cothing and sccess ) %38
Clothing and accessories
Collciig " ) %29
Collecting
Mutfak ve sofra o
Kitchen and table — %26
Dagun ve ceyiz o
Weddings and dowry _ %13
Hi¢ almam . %2

| never buy them

El yapimi Griinler en ¢ok ev dekorasyonu ve hediye igin Handmade products are bought mostly for home
alinyor. %42'si zanaatkari desteklemek icin de satin decoration and as gifts. 42% also buy them to support
alyor. craftspeople.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

G GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

El yapimi Urinleri nereden alirsiniz?
Where do you buy handmade products?

Pazar, fuar ve festivaller

0,
Markets, fairs and festivals %66

Carsi ve dukkanlar

()
Bazaars and shops %52

Dogrudan ustadan

[
Directly from the maker %49

Turistik yerler

” %35
Tourist places

Sosyal medya

0,
Social media %13

internet siteleri

0,
Websites %10

Hi¢ almam
| never buy them

%4
Satis hala blyuk 6lctide yuz yuze: pazar, fuar, carsi ve Sales are still mostly face to face: markets, fairs, bazaars
ustanin kendisi. Sosyal medya ve internet siteleri %10- and the maker. Social media and websites stay at 10-

13'te kaliyor. Zanaatkarin kendi pay: pek ¢ok usta 13%. The craftspeople’s own share: many have never
internette satisa hi¢ baglamamis; bu, alicilarin biytk started selling online, which means missing a large part
kismina ulasilamamasi demek. of buyers.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ GOKLU SEGIiM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Son bir yilda hangi zanaatkarlara gittiniz?
Which craftspeople have you visited in the past year?

Terzi G %54
Tailor

Marangoz D %48
Carpenter

Ayakkab tamircis ] %48
Shoe repairer

Serarmik atlyes — %24
Pottery studio

o s L %54
Bag and leather repairer

uyume — %34
Jeweller

Cercevec — ’
Picture framer %31
oot e —— ’
Watch repairer %25
Bisiklt tamircis o %20
Bicycle repairer

MUZ]k a]eti tamircisi _ %18
Musical instrument repairer

e — ’
Knife sharpener e
fnahtare S °
Key cutter 18
Perdec — °
Curtain maker s
Hali tamircisi _ %14
Carpet repairer

Bakirc 9
Coppersmith _ o
Sapkaci 9
Hat maker - %o
Ddésemeci 9
Upholsterer - 2
Yorganci o
Quilt maker - 7
Camci o
Glazier . s

Terzi, marangoz ve ayakkabi tamircisi en cok basvurulan Tailors, carpenters and shoe repairers are visited most.
zanaatkarlar. Yorganci, camci ve désemeci artik nadiren Quilt makers, glaziers and upholsterers are now rarely
ziyaret ediliyor. visited.
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El Sanatlari Anketi ve Analizi -

Q TEK SEGiM - SINGLE CHOICE

internetten el yapimi Giriin alirken sizi ne tedirgin eder?
What worries you most when buying handmade products online?

Handicrafts Survey and Analysis

@ internetten almam %30
| don't buy them online

@ Kalitesini gorememek %29
Not being able to see the quality

@ Gergekten el yapimi olup olmadig| %22
Whether it is really handmade

() Fiyati %8
The price
Kargo ve iade %7
Shipping and returns
Higbir sey %5
Nothing

Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries

Tirkiye %45

Diger ulkeler
Other countries

%23

Renkler yukaridaki grafikle aynidir. - Colours match the chart above.

En buyuk cekince kaliteyi gorememek ve Grtiinin
gercekten el yapimi olup olmadigi. Turkiye'de
katimcilarin %45'i internetten hic almiyor. Zanaatkarin
kendi payi: yapim surecini gosteren fotograf, 6lcu ve
malzeme bilgisi ile agik fiyat, bu ¢ekincelerin cogunu
giderebilir.

Esnaf ve Sanatkarlar Dernegi

%21 %24

%32 %21 %10 %10

The main worries are not seeing the quality and not
knowing if it is really handmade. In Turkiye 45% never
buy handmade products online. The craftspeople’s own
share: photos of the making process, clear sizes,
materials and prices would remove most of these
worries.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

Zanaatkarin Durumu, Sorunlar ve Destekler
Situation of Craftspeople, Problems and Support

Gecim imkani, sorunlar, ilginin azalma nedenleri ve kamu destegi (Sorular 19-23).
Making a living, problems, reasons for declining interest and state support (Questions 19-23).

@ TEK SECIM - SINGLE CHOICE

Bugin yalnizca el sanatiyla gecinmek mimkin mua?
Is it possible today to make a living from handicrafts alone?

@ Zorlanarak %38
With difficulty

@ Ekbirigle %31
With a second job

@ Rahatlikla %13
Easily
Muimkuan degil %1
Not possible
Fikrim yok %7
No opinion

Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries

%31 %31 %24
Diger ulkeler

Other countries %42 %31 %16

Turkiye

Renkler yukaridaki grafikle aynidir. - Colours match the chart above.

Yalnizca %13'0 el sanatiyla rahatca gecinilebilecegini Only 13% think one can easily live on handicrafts. 80%
dusunuyor. %80'i zorlanarak, ek isle ya da hig say it is possible only with difficulty, with a second job, or
gecinilemeyecegi gorisunde. not at all.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Size gore zanaatkarlarin bugiin en buyuk sorunlari nelerdir?
In your opinion, what are the biggest problems craftspeople face today?

Fabrik crinertle it rekaber C I
Price competition with factory products
Uriinlerini tanitamamak ve satamamak ] %53
Difficulty promoting and selling their products
e e L %51
Expensive raw materials
Criean Kiralan ve vergiler G %45
Shop rents and taxes
Yetigen cirak ve usta azlig ] %35
Too few new apprentices and masters
TRl e L %33
Lack of public interest
Devlet desteginin aZ|IgI — o
Lack of state support %31
internet satisina uzak kalmak _ %24
Being left out of online sales °
Fabrika Urunleriyle fiyat rekabeti agik ara birinci sorun Price competition with factory products is by far the
(%75). Tanitim ve satis ile hammadde maliyeti onu izliyor.  main problem (75%), followed by promotion and sales,
Zanaatkarin kendi payi: %24'G zanaatkarlarin internet and raw material costs. The craftspeople’s own share:
satisina uzak kaldigini sorun olarak géruyor. 24% see craftspeople staying away from online sales as a
problem.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

6 GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Sizce el sanatlarina ilginin azalmasinda en buyuk etkenler nelerdir?
What do you think are the main reasons for the declining interest in handicrafts?

Fabrikalasma G, %59
Industrialisation
ez thal urcnler B
Cheap imported products 757
e e %57
Lack of interest among young people
Pahal olmasi D %52
High prices
izl ket abskane | %39
Fast consumption habits
fanim ekele G %32
Lack of promotion
Bazi kotu esnaflar yuzinden markal Grinlere
daha solcveniimes . %24
Greater trust in branded products because of some
dishonest tradesmen
Zanaatkarlarin ginimuze uygun yeni Grinler
yapmamas, E— %22
Craftspeople not making products suited to today's
needs
Sanayilesme, ucuz ithal Grlnler ve genclerin ilgisizligi basi  Industrialisation, cheap imports and young people’s lack
cekiyor. El Grunlerinin pahali bulunmasi da 6nemli bir of interest lead the list. High prices are also a major
engel (%52). Zanaatkarin kendi payi da var: %24'U bazi barrier (52%). Craftspeople also share the blame: 24%
kot esnaf ornekleri yiziinden markali Grtinlere daha say some dishonest tradesmen make people trust
cok glvenildigini, %22'si zanaatkarlarin ginimuze uygun brands more, and 22% that craftspeople do not make
yeni Urunler yapmadigini soyliyor. products suited to today.
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El Sanatlari Anketi ve Analizi -

Q TEK SEGiM - SINGLE CHOICE

Handicrafts Survey and Analysis

Ulkenizde devletin zanaatkarlara destegi sizce nasil?
How would you rate state support for craftspeople in your country?

@ Vetersiz %30
Insufficient

@ Kismen yeterli %27
Partly sufficient

@ Cokiyi %20
Very good

@ VYeterli %12
Sufficient
Hig yok %8
None at all
Fikrim yok %3
No opinion

Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries

Tirkiye

Diger ulkeler
Other countries

%24 %26 %27

%41 %31

Renkler yukaridaki grafikle aynidir. - Colours match the chart above.

Devlet destegi tlkeden ulkeye cok farkl degerlendiriliyor.
Turkiye'de yasayanlarin %55'i destegi yetersiz ya da hig

yok olarak goruyor.

existent.

%15

Views on state support differ greatly by country. 55% of
those living in Turkiye see it as insufficient or non-

9 GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Zanaatkarlara en ¢cok hangi destek verilmeli?
What kind of support should craftspeople receive most?

Hibe ya da ucuz kredi

S %0
Grants or low-interest loans

e deste I s
Promotion support

rave verei ndrm) " %2
Rent and tax reductions

Crak dester e — 4
Support for apprentices

Fuar destel C— %4
Support for fairs

Hammadde dested C— %4
Raw material support °
pigret saus B R 643

Online sales training

Hibe ya da ucuz kredi, tanitim destegi ve kira-vergi
indirimi 6ne cikiyor. Tum destek turleri %40'in Uzerinde

isteniyor.

Esnaf ve Sanatkarlar Dernegi

40%.

21

Grants or cheap loans, promotion support and rent and
tax cuts lead. Every type of support is requested by over
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El Sanatlari Anketi ve Analizi -

Handicrafts Survey and Analysis

Toplum, Kultur, Saglk ve Egitim

Society, Culture, Health and Education

El sanatlarinin kudlttre, saghga, cevreye ve aileye katkisi, egitim ve 6grenme yollari (Sorular 24-

31).

Contribution to culture, health, environment and family; education and ways of learning

(Questions 24-31).

@ TEK SEGIM - SINGLE CHOICE

Cocugunuzun bir zanaatla
ugrasmasini ister misiniz?
Would you like your child to take up a craft?

@ Evet, hobiolarak %64
Yes, as a hobby

@ Evet, meslek olarak %23
Yes, as a profession

Kararsizim %12
Undecided

Hayir %1
No

Katilimcilarin %87'si cocugunun bir zanaatla
ugrasmasini istiyor; ancak ¢cogunluk bunu meslek
degil hobi olarak goruyor.

87% would like their child to take up a craft, but
most see it as a hobby rather than a profession.

Esnaf ve Sanatkarlar Dernegi

@ TEK SECiM - SINGLE CHOICE

Okullarda el sanatlari dersi olmali mi?

Should handicrafts be taught as a school
subject?

@ Evet, zorunlu %53
Yes, compulsory

@ Evet, segmeli %42
Yes, optional
Hayir %3
No
Fikrim yok %1
No opinion

Katimcilarin %96'si okullarda el sanatlari dersi
olmasini istiyor; yaridan fazlasi zorunlu olmasindan
yana.

96% want handicrafts taught in schools; more than
half want it to be compulsory.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Zanaatkarlar en cok hangi yonleriyle 6ne cikar?
What qualities do craftspeople stand out for most?

Vahare: C
Skill %83
cabir D %72
Patience
Celenege baglk G %65
Loyalty to tradition
Estetik 9
pesthetics D %45
Durtstiuk S 43
Honesty
Esnaf ahlaki 9
Trade ethics G %39
Samimiyet G ?
Sincerity %38
Titizlik
Meticulousness G %33
Girak yedgtirme o %27
Training apprentices °
Yardimseverlik _ %25
Helpfulness

Zanaatkarin en belirgin 6zellikleri maharet, sabir ve Skill, patience and loyalty to tradition are seen as

gelenege baglilik olarak gordltyor. craftspeople’s strongest qualities.
@ GOKLU SEGiM (TOPLAM %100’U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)
El sanatlarinin kiiltiire en 6nemli katkilari nelerdir?
What are the most important contributions of handicrafts to culture?
Kaltarel mirasi korur
Protect cultural heritage G %90
Clkenin Kmlniyenste — %73
Reflect the country's identity
(usekdan bibine baglar —— 62
Connect generations
(o etk soger G %54
Contribute to tourism
o v Cesenier yasarr D %49
Keep motifs and patterns alive
Carsl ve mahalle kultirinu yasatir — %48
Keep bazaar and neighbourhood culture alive
Ablak ve gorgl ogretir S %38

Teach ethics and good manners

Katilimcilarin %90' el sanatlarinin kaltdrel mirasi 90% believe handicrafts protect cultural heritage.
korudugunu disunuyor.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

El sanatlarn saghk acisindan en cok hangi faydalariyla 6ne cikar?
What are the main health benefits of handicrafts?

Zini ding e, srestazalte C
Keep the mind sharp and reduce stress

e i sey Crecmel mutuly ver C I
Making something new brings happiness

e gox ecerin el — #e2
Improve hand-eye coordination

noBal malzemelel sagiga zarar vermez ] %51
Natural materials do not harm health

oo nrekerl uter D %40
Keep the body active

Faydasi yok o
No benefit ‘ %l
El sanatlari en cok zihinsel sagliga katkisiyla 6ne cikiyor: Handicrafts stand out mostly for mental well-being: a
zihni ding tutmak, stresi azaltmak ve Gretmenin sharp mind, less stress and the joy of making.
mutlulugu.

Q GOKLU SEGiM (TOPLAM %100’U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

El sanatlari gevre agisindan en ¢ok hangi faydalariyla 6ne ¢ikar?
What are the main environmental benefits of handicrafts?

e e e G %84
Use natural and local materials
Uzun dmurludur, az ¢op cikar o

! ) %65
Long-lasting, so less waste
By enicen dggertendiiir ] %50
Give waste a new use
S — °
Can be repaired %45
Daha az enerji harcanir — %35
Use less energy

Faydasi yok o
No benefit . %2
Dogal ve yerel malzeme ile uzun dmurlt Grlnler en ¢ok Natural, local materials and long-lasting products are the

vurgulanan cevresel faydalar. most cited environmental benefits.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ GOKLU SEGIiM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

El sanatlarinin aileye ve topluma katkilari nelerdir?
What do handicrafts contribute to families and society?

Engelllere mestek imkdn sunar G o
Offer work opportunities to people with disabilities
Yasilan Uretken tutar S
Keep older people productive
Genclere meslek azandny S %
Give young people a profession
Aileden uzaklagsmadan aile bitcesine katki saglar
Add o the famiy budget without eaving rome anc (A %58
family
ptenenie gLl e — 552
Reduce migration from villages to cities
e B ctendirir D %36
Strengthen family ties
Sosyal katkilar genis bir yelpazede gorultyor: engelliler, Social benefits are seen broadly: for people with
yashlar, gencler ve aile butgesi icin ayri ayri %58-61. disabilities, older people, young people and family
budgets alike (58-61%).
e TEK SECIM - SINGLE CHOICE
Bir zanaat en iyi nasil 6grenilir?
What is the best way to learn a craft?
@ Ustayaninda ciraklik %48
Apprenticeship with a master
@ Kursve atdlye %20
Courses and workshops
@ Meslek okulu %16
Vocational school
Aileden %12
From the family
internetteki videolar %3
Online videos
Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries
Diger ulkeler
Otﬁer countries i e e O
Renkler yukaridaki grafikle aynidir. - Colours match the chart above.
Usta yaninda ciraklik en iyi 6grenme yolu olarak Apprenticeship with a master is seen as the best way to

goruluyor. Turkiye'de bu oran %76. learn. In Turkiye this reaches 76%.
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El Sanatlari Anketi ve Analizi -

Gorsel Bilgi Sorulari

Photo Questions

Handicrafts Survey and Analysis

Fotograftaki Girdnun ya da ustanin yaptigl isin ne oldugu soruldu (Sorular 32-38).
Respondents were asked what the item or the craftsperson in the photo was doing (Questions

32-38).

Bu bdlumdeki fotograflar, projenin Uluslararasi El
Sanatlari Fotograf Oddilleri yarismasina génderilen
eserlerden secilmistir. Katimcilar yalnizca fotografi
gordu; zanaatin adi verilmedi. Grafiklerde isaretli yesil
cubuk dogru yaniti gosterir.

Q FOTOGRAFLI SORU - PHOTO QUESTION

Fotograftaki Grun sizce ne igin kullanihir?

The photographs in this section were selected from
entries to the project's International Handicrafts Photo
Awards. Respondents saw only the photo; the name of
the craft was not given. The green bar marked shows
the correct answer.

What do you think the item in the photo is used for?

Dogru yanit: Guzel koku yaymak. Fotograftaki trun,
Arap Yarimadasi'nda “mabkhara” denen kilden bir
buhurdandir (tttsultk); icinde komur ve titsu yakilarak
eve koku yayilr. Fotograf: Buhurdan Yapimi, Birlesik Arap
Emirlikleri, Abu Dabi - Riyas Kulangarakath Muhammed.
Dogru yaniti bilenler: %36.

Esnaf ve Sanatkarlar Dernegi 26

Glizel koku yaymak
Spreading a pleasant scent

G 0

Sus egyasi %33
Decoration

Aydinlatma %26
Lighting

Su ya da icecek koymak %3
Holding water or drinks

Isinma %2
Heating

Correct answer: Spreading a pleasant scent. The item
is a clay incense burner called “mabkhara” in the Arabian
Peninsula; charcoal and incense are burned in it to
perfume the home. Photo: Incense Burner Making,
United Arab Emirates, Abu Dhabi - Riyas Kulangarakath
Muhammed. Correct: 36%.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ FOTOGRAFLI SORU - PHOTO QUESTION

Fotograftaki zanaatkar ne yapiyor?
What is the craftsperson doing?

Kagida baski yapiyor
Printing on paper

Islak kagidin suyunu aliyor 0
Removing water from wet paper - %28 °

%48

Deriyi duzluyor

[
Flattening leather 714
Hamur agiyor o
Rolling out dough %10
Dogru yanit: Islak kagidin suyunu aliyor. Fotograf, Correct answer: Removing water from wet paper. The
Cin'in Yunnan bélgesindeki Naxi halkinin geleneksel photo shows traditional Dongba papermaking by the
Dongba kagidi yapimini gésteriyor: usta, tahtaya serilen Naxi people of Yunnan, China: the master presses the
1slak kagit hamurunun suyunu merdaneyle aliyor. water out of a wet sheet laid on a board with a roller.
Katilimailarin yariya yakini isi “kagida baski” sandi; dogru Almost half thought he was printing; 28% answered
yaniti bilenler %28. correctly.

@ FOTOGRAFLI SORU - PHOTO QUESTION

Fotograftaki zanaatkar ne yapiyor?
What is the craftsperson doing?

Pamuk atiyor o
Fluffing cotton - 769 °
YUn egiriyor

o %27
Spinning wool

Muzik aleti caliyor
Playing a musical instrument

Yay yapiyor o
Making a bow %l

%2

Kece yapiyor

0,
Making felt %l

Dogru yanit: Pamuk atiyor (hallaglik). Hallag, yayin Correct answer: Fluffing cotton. The cotton fluffer
kirisine tokmakla vurarak yin ve pamugu kabartir. beats the string of a large bow to open up wool and
Fotograf: Hallag, Turkiye, Van, Bahgesaray - Ali ihsan cotton. Photo: Cotton Fluffer, Turkiye, Van, Bahgesaray -
Oztiirk (yarismada birincilik 6dili). Dogru yaniti bilenler: Ali ihsan Ozturk (first prize in the competition). Correct:
%609. 69%.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ FOTOGRAFLI SORU - PHOTO QUESTION

Zanaatkarin yaptigi urin sizce ne icin kullanilir?
What do you think the craftsperson's product is used for?

Miizik aleti
Musical instrument

%52 @

Kayik kuregi

0,
Boat paddle %20
Gamasir tokmagi %M
Laundry beater
Ekmek kiregi %8
Bread peel
Piring kalibi o
Rice mould %8

Dogru yanit: Mizik aleti. Usta, Borneo adasinin
(Malezya, Sarawak) geleneksel telli ¢algisi “sape”nin
govdelerini oyuyor; duvara dayal parcalar yarim kalmis
sape govdeleridir. Dogru yaniti bilenler: %52.

Correct answer: A musical instrument. The master is
carving the bodies of the “sape”, the traditional lute of
Borneo (Sarawak, Malaysia); the pieces against the wall
are unfinished sape bodies. Correct: 52%.

Q FOTOGRAFLI SORU - PHOTO QUESTION

Fotograftaki usta sizce hangi isi yapiyor?
What do you think the master is doing?

Dokuma igin ¢6zgu hazirliyor

) . %35
Preparing the warp for weaving
iplikleri geriyor o
Stretching the threads %27
iplikleri kurutmak icin seriyor %20

Laying the threads out to dry

iplikleri burarak birbirine
kenetliyor
Twisting the threads together

%16 @

iplikleri demet demet sayiyor %1

Counting the threads into bundles

Dogru yanit: iplikleri burarak birbirine kenetliyor.
Fotograf, Gaziantep'te nemli bir magarada iplikleri
bukerek halat yapan bir kendirci ustasini gésteriyor. En
az bilinen soru bu oldu: dogru yaniti bilenler yalnizca
%16. Fotograf: Kendircilik, Turkiye, Gaziantep - Fatma
Salt.

Esnaf ve Sanatkarlar Dernegi
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Correct answer: Twisting the threads together. The
photo shows a rope maker in a damp cave in Gaziantep,
twisting threads into rope. This was the least known
question: only 16% answered correctly. Photo: Rope
Making, Turkiye, Gaziantep - Fatma Salt.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

Q GOKLU SEGIiM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Asagidaki zanaatlardan hangilerini daha 6nce gérdiniz ya da duydunuz?
Which of these crafts have you seen or heard of before?

El dokumaciligi %91 Ahsap yaylk yapimi %60 iplik boyacilig %57 Kalaycilik %52

Handloom weaving Wooden churn making Yarn dyeing Tinsmithing

Halk resmiboyama %49 Mozaik %48 Hurufat baski %44 Kozadan ipek cekme %42

Folk painting Mosaic Letterpress printing Silk reeling

D D G D

Hicbirini - None of them: %2
Bu soruda secenekler zanaatin adiyla birlikte fotografiyla  In this question each option showed the craft's name
da gosterildi. together with its photo.
El dokumacihigini hemen herkes biliyor. Kozadan ipek Almost everyone knows handloom weaving; silk reeling
cekme ve hurufat baski daha az taniniyor. Kalayciligi and letterpress printing are less known. Tinsmithing is
Turkiye'de yasayanlarin %93'U, diger tlkelerde known by 93% of those in Turkiye but only 34%
yasayanlarin ise %340 biliyor. elsewhere.
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El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

@ GOKLU SEGIiM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Hangi motifleri begendiniz?
Which motifs do you like?

3. Rus iglemesi (Rusya) %58 4. Sadu dokumasi (Arap %55 1. Turk kilimi (Turkiye) %48
3. Russian embroidery (Russia) Yarimadasi) 1. Turkish kilim (Trkiye)
4, Sadu weaving (Arabian Peninsula)

PR ,;.}5: !@

*:Clm., 0 &4- : ,
5. Kutch islemesi (Hlndistan) %39 2. Tujia dokumasi (Cin) %36 6. Kente kumasi (Gana) %17
5. Kutch embroidery (India) 2. Tujia brocade (China) 6. Kente cloth (Ghana)
D G
Katilimcilar motifleri yalnizca gorsel olarak gérdi; motifin =~ Respondents saw only the images; they chose without
adini ve hangi tlkeye ait oldugunu bilmeden secim yapti. knowing the motif's name or country. Names and
Adlar ve Ulkeler bu raporda eklenmistir. countries have been added for this report.
En begenilen motifler Rus islemesi ve Sadu dokumasi; The most liked motifs are Russian embroidery and Sadu
Tark kilimi G¢tncd sirada. weaving; the Turkish kilim comes third.
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Degisim ve Gelecek Beklentileri

Change and Expectations for the Future

Dukkanlardaki degisim, yapay zeka caginda el emegi, atolye talebi ve gelecegi yasatacak unsurlar
(Sorular 39-42).

Change in craft shops, handwork in the age of Al, demand for workshops and what will keep
crafts alive (Questions 39-42).

Q TEK SEGIM - SINGLE CHOICE

Cocuklugunuza gore zanaatkar dukkanlari sizce nasil degisti?
Compared with your childhood, how has the number of craft shops changed?

@ Azaldi %35
Decreased

@ Cokazald %29
Decreased a lot

@ Artti %25
Increased
Ayni kaldi %7
Stayed the same
Fikrim yok %4
No opinion

Turkiye'de yasayanlar ile diger Ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries

Turkiye %31 %62

Diger ulkeler
Other countries ey %13 %33 %10

Renkler yukaridaki grafikle aynidir. - Colours match the chart above.

Katilimcilarin %64'G dikkanlarin azaldigini distintyor. 64% think craft shops have decreased. In Ttrkiye 93%
Turkiye'de yasayanlarin %93'U azaldigini, %62'si “cok say they have decreased and 62% say “a lot".
azaldi” diyor.
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@ TEK SEGiM - SINGLE CHOICE

Handicrafts Survey and Analysis

Makinelesme ve yapay zeka ¢caginda el emeginin degeri nasil degisecek?
In the age of machines and artificial intelligence, how will the value of handwork change?

@ Artacak %40
It will increase
@ Azalacak %40
It will decrease
@ Kaybolacak %16
It will disappear
Ayni kalacak %2
It will stay the same
Fikrim yok %2
No opinion
Turkiye'de yasayanlar ile diger ulkelerde yasayanlarin karsilastirmasi
Respondents living in Turkiye compared with those living in other countries
Tuarkiye %28 %45 %28
Diger ulkeler
Other countries %46 %38 710
Renkler yukaridaki grafikle aynidir. - Colours match the chart above.
Gorugler ikiye bolunmus: %401 el emeginin degerinin Opinion is split: 40% expect the value of handwork to
artacagini, %56's1 azalacagini ya da kaybolacagini rise, 56% expect it to fall or disappear.
dusunuyor.
@ TEK SEGiM - SINGLE CHOICE
Yakininizda Ucretsiz bir el sanatlari atélyesi acilsa katilir misiniz?
Would you attend a free handicraft workshop if one opened near you?
@ Evet %70
Yes
@ Belki %21
Maybe
() Zaten bir zanaatla ugrasiyorum %6
| already practise a craft
Hayir %3
No

Katihmcilarin %70'i yakininda Ucretsiz bir atolye agilirsa
katilacagini séyliyor; %21'i “belki” diyor.

Esnaf ve Sanatkarlar Dernegi

70% would attend a free workshop near them; another
21% say “maybe”.
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e GOKLU SEGIM (TOPLAM %100'U ASAR) - MULTIPLE CHOICE (TOTALS EXCEED 100%)

Sizce gelecekte el sanatlarini en ¢cok ne yasatir?
In your opinion, what will keep handicrafts alive in the future?

Genglerin ilgisi D %77
Interest from young people
Okulve kurslar o %65
Schools and courses
Torem G %45
Tourism
B o raner G %42
New products suited to today
Allede dgretlimes! G ?
Teaching within the family %37
internetten satis o %21
Online sales
El sanatlarini gelecege en cok genclerin ilgisi (%77) ile Young people’s interest (77%) and schools and courses
okullar ve kurslar (%65) taslyacak. (65%) are seen as the keys to the future.
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Genel Degerlendirme

General Assessment

TURKGE

Anket sonuclari, el sanatlarina duyulan sevginin ve
sayginin yuksek, buna karsilik el sanatlarinin ekonomik
karsihiginin zayif oldugu bir tabloyu ortaya koymaktadir.
Katilimcilarin %901 el sanatlarinin kaltdrel mirasi
korudugunu, %73'G Glkenin kimligini yansittigini
dustinmekte; %87'si cocugunun bir zanaatla ugrasmasini
istemekte, %96'sI okullarda el sanatlari dersi olmasini
savunmaktadir. Ne var ki yalnizca %13'0 bugtin el sanatiyla
rahatca gecinilebilecegine inanmaktadir.

Bu celiski, el sanatlarinin toplumda bir “deger” olarak
goruldagind ama bir “gecim kaynagi” olarak
gorulmedigini gostermektedir. Cocugunun bir zanaatla
ugrasmasini isteyenlerin cogu bunu hobi olarak
dustunmektedir (%64); meslek olarak dustnenler %23'te
kalmaktadir. El yapimi Urlnler daha ¢ok ev dekorasyonu ve
hediye amaciyla, yilda birkag kez ya da daha seyrek
alinmakta; katilimcilarin %76'si el emegi icin en fazla %25
fazla 6demeye razi gérinmektedir.

Zanaatkarin en buyuk sorunu acik ara fabrika tirtinleriyle
fiyat rekabetidir (%75). Bunu UrUnlerini tanitamama ve
satamama (%53), hammadde pahaliligi (%51) ve dikkan
kiralar ile vergiler (%45) izlemektedir. ilginin azalma
nedenleri arasinda sanayilesme, ucuz ithal Grunler ve
genclerin ilgisizligi basi cekmekte; el Grtnlerinin pahali
bulunmasi da yaridan fazla katiimci tarafindan engel
olarak gorulmektedir.

Satis kanallari buyuk 6lcude geleneksel ve yuz ylize
kalmistir. Sosyal medya ve internet siteleri Gzerinden
alanlarin orani %10-13 diizeyindedir. internette en buytik
cekinceler kaliteyi gorememek ve Grinun gercekten el
yapimi olup olmadigindan emin olamamaktir. Buna karsilk
“el yapimidir” etiketi katilimcilarin %78'inin kararini
etkilemektedir; yani glivenilir bir el yapimi belgesi
satislari artirmak icin guclt bir aractir.

Fotografli sorular, geleneksel zanaatlara iliskin bilginin
sinirli oldugunu gostermektedir. Hallaghg katilimcilarin
%69'u tanirken, kendircilikte iplikleri bikerek halat yapan
ustanin isini yalnizca %16's1, Dongba kagidi yapimini ise
%28'i dogru bilmistir.

Gelecege bakista katihmcilar ikiye bolinmustar: %40'
makine ve yapay zeka ¢aginda el emeginin degerinin
artacagini, %56's1 azalacagini ya da kaybolacagini
dustunmektedir. El sanatlarini gelecege tasiyacak unsurlar
olarak en ¢cok genglerin ilgisi (%77) ve okullar ile kurslar
(%65) gosterilmektedir. Katilimcilarin %70'inin Ucretsiz bir
atolyeye katilacagini séylemesi, uygun kosullar
saglandiginda bu ilginin canlandirilabilecegini
gostermektedir.

Esnaf ve Sanatkarlar Dernegi

ENGLISH

The survey shows that affection and respect for
handicrafts are high, while their economic return is
weak. 90% of respondents believe handicrafts protect
cultural heritage and 73% that they reflect national
identity; 87% would like their child to take up a craft and
96% support handicrafts lessons in schools. Yet only 13%
believe one can easily make a living from handicrafts
today.

This contradiction shows that handicrafts are seen as a
“value” but not as a “livelihood”. Most of those who want
their child to take up a craft think of it as a hobby (64%);
only 23% think of it as a profession. Handmade products
are bought mainly for home decoration and as gifts, a few
times a year or less, and 76% of respondents would pay at
most 25% more for handwork.

By far the biggest problem for craftspeople is price
competition with factory products (75%), followed by
difficulty promoting and selling (53%), expensive raw
materials (51%) and shop rents and taxes (45%).
Industrialisation, cheap imports and young people’s lack of
interest are the main reasons for declining interest; more
than half also find handmade products expensive.

Sales channels remain largely traditional and face to
face. Only 10-13% buy through social media or websites.
Online, the main worries are not seeing the quality and not
being sure the item is really handmade. On the other hand,
a "handmade” label influences 78% of respondents, so a
reliable handmade certificate is a powerful tool to
increase sales.

The photo questions show that knowledge of traditional
crafts is limited. 69% recognised the cotton fluffer, but only
16% understood that the rope maker was twisting threads
together and 28% recognised Dongba papermaking.

Views on the future are split: 40% expect the value of
handwork to rise in the age of machines and Al, while 56%
expect it to fall or disappear. Young people’s interest
(77%) and schools and courses (65%) are seen as the keys
to keeping handicrafts alive. With 70% saying they would
attend a free workshop, this interest can be revived if the
right conditions are created.
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Turkiye ile diger tGlkeler arasindaki belirgin farklar

Clear differences between Turkiye and other countries

%93

dukkanlarin azaldigini
dusunenler (diger %50)

say craft shops have
decreased (other 50%)

TURKGE

%55

devlet destegini yetersiz
ya da yok bulanlar (diger
%29)
find state support

insufficient or absent
(other 29%)

Turkiye'de yasayan katihmcilar el sanatlarinin

durumunu diger tlkelerde yasayanlara gore belirgin
bicimde daha karamsar degerlendirmektedir.
Tarkiye'de el yapimi Griin alma sikligi daha disuktar
(%62'si yilda en fazla bir kez aliyor ya da hig almiyor) ve
internetten alisverise mesafe daha fazladir (%45'i
internetten hig almiyor). Usta-cirak gelenegi ise
Turkiye'de hala en glvenilen 6grenme yoludur.

Esnaf ve Sanatkarlar Dernegi
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%76

en iyi 6grenme yolu: usta
yaninda ¢iraklik (diger
%35)

best way to learn:
apprenticeship (other
35%)

ENGLISH

%72

el emeginin degeri
azalacak ya da kaybolacak
(diger %48)
value of handwork will
fall or disappear (other
48%)

Respondents living in Turkiye assess the state of
handicrafts much more pessimistically than those in
other countries. In Turkiye people buy handmade
products less often (62% once a year or less, or never)
and are more distant from online shopping (45% never
buy online). The master-apprentice tradition, however,
is still the most trusted way of learning in Turkiye.
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Zanaatkarlara ve Esnafa Yonelik Sonuclar
Findings for Craftspeople and Tradespeople

Bulgulardan zanaatkarlar ve esnaf igin cikan dersler ve tavsiyeler - Lessons and advice for craftspeople and

tradespeople

Neler dikkat ¢cekiyor? Zanaatkarin kendi eksikleri dahil

What stands out? Including craftspeople’s own shortcomings

Fiyatta fabrikayla yarigmak zor. Katilimcilarin %75'i fiyat rekabetini
en blyuk sorun sayiyor; %52'si el Grtnlerini pahali buluyor ve %76'sI
en fazla %25 fazla 6demeye razi. (Soru - Q 13, 20, 21)

Tanitim ve satig zayif. Urlinlerini tanitamama ve satamama ikinci
blyutk sorun (%53). %24'U zanaatkarlarin internet satisina uzak
kaldigini séyltyor; sosyal medya (%13) ve internet siteleri (%10) ¢ok
az kullaniliyor. (Soru - Q 15, 20)

internette giiven eksikligi var. Alicilar kaliteyi goremediklerinden
(%29) ve UrGinun gercekten el yapimi olup olmadigindan (%22)
cekiniyor. (Soru - Q 17)

Zanaatkar kendini yeterince yenilemiyor. %22'si zanaatkarlarin
gliniimiize uygun yeni Griinler yapmadigini dustintyor. Uriinde,
ambalajda ve sunumda degisime direnmek musteriyi fabrika
Grdnune yoneltiyor. (Soru - Q 21)

Kotu érnekler biitiin meslege zarar veriyor. %24'U bazi kot esnaf
6rnekleri ylztinden markali Grinlere daha ok guvenildigini séyluyor.
Ozensiz i, tutulmayan s6z ve belirsiz fiyat gliveni zedeliyor.

(Soru-Q 21)

Cirak yetismiyor, diikkanlar azaliyor. Cirak ve usta azhigl %35'in
gbzlnde temel sorun; %64'U dikkanlarin azaldigini sdyluyor.
(Soru - Q 20, 39)

Competing with factories on price is hard. 75% see price
competition as the biggest problem; 52% find handmade products
expensive and 76% would pay at most 25% more.

Promotion and sales are weak. Difficulty promoting and selling is
the second biggest problem (53%). 24% say craftspeople stay away
from online sales; social media (13%) and websites (10%) are rarely
used.

There is a lack of trust online. Buyers worry about not seeing the
quality (29%) and whether the item is really handmade (22%).

Craftspeople do not renew themselves enough. 22% think
craftspeople do not make products suited to today. Resisting change
in product, packaging and presentation pushes customers towards
factory goods.

Bad examples harm the whole trade. 24% say some dishonest
tradesmen make people trust brands more. Careless work, broken
promises and unclear prices damage trust.

Apprentices are scarce and shops are closing. 35% see the
shortage of apprentices and masters as a key problem; 64% say
shops have decreased.

Zanaatkarlar ne yapabilir? What can craftspeople do?

© 06 06 0 0 O©°
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Fiyatla degil, hikaye ve nitelikle rekabet edin. Urinin kim
tarafindan, nasil ve hangi malzemeyle yapildigini anlatin. “El
yapimidir” etiketi katihmcilarin %78'inin kararini etkiliyor; bu etiketi
gorundr kilin, mimkdnse belgelendirin.

Uriinleri giinliik kullanima ve hediyeye gére gelistirin. El yapimi
Grtnler en ¢ok ev dekorasyonu (%67) ve hediye (%64) icin aliniyor.
Farkli butcelere uygun kiguk, islevsel ve hediyelik Grunler gelistirin;
geleneksel motifleri glinimuz tasarimlariyla bulusturun.

internette giiven olusturun. Yapim siirecini gésteren fotograf ve
kisa videolar paylasin, 6l¢l ve malzeme bilgisini agik¢a yazin, kolay
iade imkani sunun.

Pazar, fuar ve festivallerde yer alin. En ¢ok tercih edilen satis yeri
pazar, fuar ve festivaller (%66); dogrudan ustadan aligveris de yaygin
(%49). Atdlyenizi ziyarete acin, canh gosterim yapin.

Atolye ve kurs diizenleyin. Katilimcilarin %70'i tcretsiz bir atlyeye
katilacagini soylUyor. Kurslar hem ek gelir hem de gelecegin
ciraklarini bulmak icin firsattir.

Esnaf ahlakini 6ne ¢ikarin. Zanaatkarlar en cok maharet (%83),
sabir (%72) ve gelenege baglilikla taniniyor. Dirustlik (%43) ve esnaf
ahlaki (%39) gliclt bir sermayedir. Fiyati agikca yazin, sézinuzu
tutun, isi zamaninda teslim edin.

Cirak yetistirmeye zaman ayirin. Usta yaninda ciraklik en
glvenilen 6grenme yolu (%48, Turkiye'de %76). Bilginin aktariimasi
meslegin gelecegi icin belirleyicidir.

Ustalar: bilginizi kayda gecirin ve paylasin. Tekniklerinizi,
olculerinizi ve hikayenizi yazili, fotografli ya da videolu kaydedin;
okullara ve atolyelere konuk usta olarak gidin. Kendircilik fotografini
katilimcilarin yalnizca %16'sinin tanimasi bu bilginin hizla
kayboldugunu gosteriyor.

af ve Sanatkarlar Dernegi
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Compete on story and quality, not on price. Tell who made the
product, how and with what. A “handmade” label influences 78% of
buyers; make it visible and certify it where possible.

Develop products for daily use and gifts. Handmade products are
bought mostly for home decoration (67%) and as gifts (64%). Offer
small, useful and gift items for different budgets; bring traditional
motifs into contemporary design.

Build trust online. Share photos and short videos of the making
process, state sizes and materials clearly and offer easy returns.

Take part in markets, fairs and festivals. These are the most
popular places to buy (66%), and buying directly from the maker is
common (49%). Open your workshop to visitors and give live
demonstrations.

Run workshops and courses. 70% say they would attend a free
workshop. Courses bring extra income and a chance to find future
apprentices.

Put trade ethics first. Craftspeople are known above all for skill
(83%), patience (72%) and loyalty to tradition. Honesty (43%) and
trade ethics (39%) are strong assets. Show prices clearly, keep your
word and deliver on time.

Make time to train apprentices. Apprenticeship with a master is
the most trusted way to learn (48%; 76% in Turkiye). Passing on
knowledge decides the future of the trade.

Masters: record and share your knowledge. Record your
techniques, measurements and stories in writing, photos or video,
and visit schools and workshops as guest masters. Only 16%
recognised rope making from a photo, which shows how fast this
knowledge is being lost.
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Kamu Kurumlarina Yonelik Politika Onerileri
Policy Recommendations for Public Institutions

Bakanliklar, yerel yonetimler, kalkinma ajanslari ve egitim kurumlari icin - For ministries, local governments,

development agencies and schools

Kamu acisindan éne ¢ikan sorunlar Key problems from a public policy perspective

ONERi - RECOMMENDATION

Esn

Destek yetersiz bulunuyor. Tirkiye'de yasayanlarin %55'i devletin
destegini yetersiz ya da hig yok olarak degerlendiriyor; yeterli ya da
cok iyi bulanlar yalnizca %10. (Soru - Q 22)

Zanaat tek basina gecim saglamiyor. %80'i el sanatiyla zorlanarak,
ek isle ya da hig gecinilemeyecegini distunuyor. Bu, genglerin
meslege yonelmesinin éniindeki en biyuk engel. (Soru - Q 19, 24)

Maliyet yiikii agir. Hammadde pahaliligi (%51) ile kira ve vergiler
(%45) en ¢ok isaretlenen sorunlar arasinda. (Soru - Q 20)

Dukkanlar ve meslekler kayboluyor. Turkiye'de %93'G dikkanlarin
azaldigini, %62'si “gok azaldigini” séyluyor. Yorganci, désemeci, camci
ve bakircr artik nadiren ziyaret ediliyor. (Soru - Q 16, 39)

Geleneksel zanaatlar unutuluyor. Kozadan ipek cekme (%42) ve
hurufat baskiyi (%44) katilimcilarin yarisindan azi biliyor; kendirciligi
fotograftan yalnizca %16'si tanidi. (Soru - Q 36, 37)

Hibe ve diisiik faizli kredi programlari. En ¢ok talep edilen destek
hibe ya da ucuz kredidir (%60). Zanaatkarlara 6zel, basvurusu kolay,
kiguk olcekli hibe ve faizsiz ya da dusuk faizli kredi programlari
aciimalidir.

Kira ve vergi kolayligi, zanaat garsilari. Kira ve vergi indirimi %52
oraninda isteniyor. Belediyelerin uygun kirali zanaat ¢arsilari ve
atélye alanlari olusturmasi, geleneksel zanaatkarlara vergi kolayligi
taninmasi onerilir.

Cirak ve usta dgretici destegi. Cirak calistiran ustaya Ucret ve
sigorta destegi verilmesi, ustalara “usta 6gretici” statlisti taninmasi
onerilir (girak destegi %48).

Okullarda el sanatlari dersi. %96's1 okullarda el sanatlari dersi
istiyor; %53'U zorunlu olmasindan yana. Uygulamali dersler ve okul-
usta isbirlikleri kurulmalidir.

Tanitim, fuar ve kiiltar turizmi. Tanitim (%58) ve fuar destegi
(%46) isteniyor. Fuar katilim destegi, ortak tanitim kampanyalari ve
kaltdr-turizm rotalarina zanaat atélyelerinin eklenmesi 6nerilir.

Giivenilir “el yapimi” belgesi ve ortak dijital pazar. Uriiniin
gercekten el yapimi oldugunu gosteren resmi bir belge sistemi
kurulmali, zanaatkarlar igin ortak bir ¢evrim igi satis platformu
olusturulmali ve internet satis egitimleri (%43) yayginlastiriimaldir.

Hammadde destegi. Ortak hammadde alim merkezleri ve
kooperatiflerle maliyetler dusurilmelidir (%46).

Kaybolan zanaatlarin kaydi. Az bilinen zanaatlar belgelenmeli,
yasayan ustalar “Yasayan Insan Hazineleri” anlayisiyla desteklenmeli
ve bu bilgi egitim materyaline dondstarilmelidir.

Sosyal politikalarla butiinlestirme. El sanatlarinin engellilere
meslek imkani sundugu (%61), yasllar Gretken tuttugu (%59) ve aile
bltcesine katki sagladigi (%58) dustnultyor. El sanatlari; engelli
istihdami, aktif yaslanma ve kadin girisimciligi programlarina dahil
edilmelidir.

Veri ve izleme. Zanaatkarlar ve el sanatlari icin dizenli bir envanter
ve istatistik sistemi kurulmali, destekler bu verilerle izlenmelidir. Bu
anket gibi saha arastirmalari kamu tarafindan desteklenmelidir.
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Support is seen as insufficient. 55% of those living in Turkiye find
state support insufficient or non-existent; only 10% find it sufficient
or very good.

Crafts alone do not provide a living. 80% think one can live on
crafts only with difficulty, with a second job or not at all. This is the
main barrier for young people.

Costs are heavy. Expensive raw materials (51%) and rents and taxes
(45%) are among the most cited problems.

Shops and trades are disappearing. In Tlrkiye 93% say shops have
decreased and 62% say “a lot”. Quilt makers, upholsterers, glaziers
and coppersmiths are now rarely visited.

Traditional crafts are being forgotten. Fewer than half know silk
reeling (42%) or letterpress printing (44%); only 16% recognised rope
making from a photo.

Politika 6nerileri Policy recommendations

Grants and low-interest loans. Grants or cheap loans are the most
requested support (60%). Simple, small-scale grant schemes and
interest-free or low-interest loans for craftspeople should be
introduced.

Rent and tax relief, craft bazaars. 52% ask for rent and tax cuts.
Municipalities should create affordable craft bazaars and workshop
spaces, and traditional craftspeople should receive tax relief.

Support for apprentices and master trainers. Masters who train
apprentices should receive wage and insurance support, and be
recognised as “master trainers” (apprentice support 48%).

Handicrafts lessons in schools. 96% want handicrafts in schools;
53% want them compulsory. Practical lessons and school-master
partnerships should be set up.

Promotion, fairs and cultural tourism. Promotion (58%) and fair
support (46%) are requested. Support for fair participation, joint
campaigns and adding craft workshops to cultural tourism routes
are recommended.

A reliable “handmade” certificate and a shared online market.
An official certificate proving that a product is handmade should be
created, together with a shared online sales platform and wider
online sales training (43%).

Raw material support. Joint purchasing centres and cooperatives
should lower costs (46%).

Recording endangered crafts. Little-known crafts should be
documented, living masters supported as “Living Human Treasures”
and this knowledge turned into teaching material.

Integration with social policy. Handicrafts are seen as offering
work to people with disabilities (61%), keeping older people
productive (59%) and adding to family income (58%). They should be
part of disability employment, active ageing and women'’s
entrepreneurship programmes.

Data and monitoring. A regular inventory and statistics system for
craftspeople and handicrafts should be set up and support
monitored with this data. Field surveys like this one should be
supported by the state.
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Topluma ve Halka Yonelik Sonuglar

Findings for Society and the Public

Tuketiciler, aileler, gencler ve basin icin - For consumers, families, young people and the press

Toplumun tutumunda neler dikkat ¢cekiyor? What stands out in public attitudes?

Soylem ile davranis arasinda fark var. El sanatlarina saygi cok
yuksek, ancak %41'i el yapimi Grinu yilda en fazla bir kez aliyor ya da
hic almiyor; Turkiye'de bu oran %62. (Soru - Q 10, 26)

Hizli tiiketim el emegini geri plana itiyor. %39'u hizl tiketimi,
%57'si ucuz ithal Urtnleri ilginin azalma nedeni sayiyor. (Soru - Q 21)

Gengler uzak. Genglerin ilgisizligi U¢ temel nedenden biri (%57); 6te
yandan gelecegi en cok genclerin ilgisinin belirleyecegi distunultuyor
(%77). (Soru - Q 21, 42)

Zanaat meslek olarak gérulmiiyor. Ebeveynlerin cogu cocugunun
zanaatla ancak hobi olarak ugrasmasini istiyor; meslek olarak
isteyenler %23. (Soru - Q 24)

Mahalle zanaatkari azaliyor. %64'UG dukkanlarin azaldigini
gozlemliyor; tamir kulturdnin zayiflamasi da bunda etkili.
(Soru-Q 16, 39)

There is a gap between words and actions. Respect for
handicrafts is very high, yet 41% buy handmade products once a
year or less, or never; 62% in Turkiye.

Fast consumption pushes handwork aside. 39% cite fast
consumption and 57% cheap imports as reasons for declining
interest.

Young people are distant. Young people’s lack of interest is one of
the three main reasons (57%), while their interest is seen as the key
to the future (77%).

Crafts are not seen as a profession. Most parents want their
children to take up a craft only as a hobby; 23% as a profession.

Neighbourhood craftspeople are disappearing. 64% see fewer
craft shops; the decline of the repair culture also plays a part.

I [T TV i[eI'N Toplum olarak neler yapabiliriz? What can we do as a society?

Esn

Yerel ustadan alin, hediyede el emegini tercih edin. Kiguk bir
tercih degisikligi bile mahalledeki ustanin gecimine dogrudan katki
saglar.

Atmak yerine tamir ettirin. El sanatlari uzun 6murludur, az ¢op
cikarir (%65) ve tamir edilebilir (%45). Terzi, ayakkabici ve saatgiye
basvurmak hem cevreyi hem esnafi korur.

Cocuklari ve gengleri atdlyelerle tanistirin. El sanatlari zihni ding
tutuyor, stresi azaltiyor (%73) ve Gretmenin mutlulugunu yasatiyor
(%69).

El emeginin gergek degerini bilin. Bir el Grinundn fiyati yalnizca
malzemeyi degil, yillarin birikimini ve sabri da icerir. %42'si zaten
zanaatkari desteklemek icin alisveris yapiyor; bu biling
yayginlagmalidir.

Kiiltirel mirasa sahip ¢ikin. Motifler ve teknikler Glkenin kimligini
yansitiyor (%73) ve kusaklari baglyor (%62). Fuar, sergi ve festivalleri
ziyaret etmek bu mirasi yasatir.

Basina ve medyaya diigen goérev. Basin ve medya zanaatkarlarin
hikayelerine diizenli yer vermeli, kaybolan meslekleri gorintr
kilmali ve el yapimi diye satilan fabrika trunlerine karsi tuketiciyi
bilgilendirmelidir. Genglere ulasmanin en etkili yolu sosyal medya
icerik Ureticileridir.

af ve Sanatkarlar Dernegi
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Buy from local makers and give handmade gifts. Even a small
change in choices directly supports the local craftsperson.

Repair instead of throwing away. Handmade goods last long,
create less waste (65%) and can be repaired (45%). Using tailors,
shoe repairers and watchmakers protects both the environment
and tradespeople.

Introduce children and young people to workshops. Handicrafts
keep the mind sharp, reduce stress (73%) and bring the joy of
making (69%).

Know the real value of handwork. The price of a handmade item
covers years of skill and patience, not only materials. 42% already
buy to support craftspeople; this awareness should spread.

Protect cultural heritage. Motifs and techniques reflect national
identity (73%) and connect generations (62%). Visiting fairs,
exhibitions and festivals keeps this heritage alive.

The role of the press and media. The press and media should
regularly tell craftspeople’s stories, make disappearing trades visible
and warn consumers about factory goods sold as handmade. Social
media content creators are the most effective way to reach young
people.

Tradesmen and Craftsmen Association



El Sanatlari Anketi ve Analizi - Handicrafts Survey and Analysis

Sivil Toplum ve Meslek Kuruluslarina Yonelik Sonuclar

Findings for Civil Society and Professional Bodies

ESDER basta olmak Uzere dernekler, odalar, birlikler ve proje ortaklari icin - For associations, chambers, unions

and project partners, starting with ESDER

Neler dikkat cekiyor? What stands out?

@ Kadinlara ve genclere yeterince ulasilamiyor. Katimcilarin %87'i

erkek, yalnizca %14’ 30 yas altinda. El sanatlarinin en énemli
tastyicilari olan kadinlar ve gelecegi belirleyecek gencler strece
yeterince katilmiyor. (Soru - Q 2, 3)

@ Zanaatkar dijital diinyada yalniz. Satista sosyal medya (%13) ve
internet siteleri (%10) ¢ok az kullaniliyor; zanaatkarlarin ¢cogu bu
alanda tek basina yol alamiyor. (Soru - Q 15)

@ Meslekte giiven sorunu var. %24'U bazi kétd esnaf érnekleri

yuzinden markali Grlinlere daha cok guvenildigini, %22'si internette

Urdnun gercekten el yapimi olup olmadigindan emin olamadigini
soyluyor. (Soru - Q 17, 21)

@ Atdlye talebi kargilanmiyor. %70'i Ucretsiz bir at6lyeye katilmaya

hazir, ancak bu talebi karsilayacak yaygin bir atélye agi yok.
(Soru-Q41)

I TRI LIV YN IM Oneriler Recommendations

istenen zanaatlar ahsap oymaciligi ve seramik.

Ortak tanitim ve dijital satis destegi. Fotograf, video, sosyal
medya ve ¢evrim i¢i magaza isleri ortak bir destek birimiyle
karsilanabilir.

“Guvenilir usta” isareti. El yapimi oldugunu ve esnaf ahlakina

azaltabilir.

Usta-cirak eslestirme programi. Zanaat 6grenmek isteyen
genglerle cirak arayan ustalari bulusturan bir eslestirme ve burs
sistemi kurulabilir.

Kadin ve genclere 6zel programlar. Kadin kooperatifleri,

dengelenmelidir.

Ulkelerle calismalar sturduralmeli, bu rapordaki éneriler ilgili
bakanliklar ve yerel yonetimlerle paylasiimalidir.

Esnaf ve Sanatkarlar Dernegi

Ucretsiz atélye agi. Derneklerin ustalarla birlikte mahalle 6lceginde
kisa, uygulamali atolyeler diizenlemesi énerilir. En cok 6grenilmek

uygunlugu gosteren bir kurulus isareti, internetteki gliven sorununu

Universite kultipleri ve genclik merkezleriyle isbirligi yapilarak katihm

Uluslararasi igbirligi ve kamu ile diyalog. Yanitlarin Ggte ikisinin
yurt disindan gelmesi projenin uluslararasi etkisini gosteriyor. Ortak

Women and young people are not reached enough. 81% of
respondents are men and only 14% are under 30. Women, key
bearers of handicrafts, and young people, who will shape the future,
are under-represented.

Craftspeople are alone in the digital world. Social media (13%)
and websites (10%) are rarely used for sales; most craftspeople
cannot manage this alone.

There is a trust problem in the trade. 24% say some dishonest
tradesmen push people towards brands, and 22% cannot be sure
online that an item is really handmade.

Demand for workshops is not met. 70% are ready to attend a free
workshop, but there is no wide network of workshops to meet this
demand.

A network of free workshops. Associations should run short,
practical neighbourhood workshops with masters. Wood carving
and ceramics are the crafts people most want to learn.

Shared promotion and online sales support. Photography, video,
social media and online shop work can be provided by a shared
support unit.

“Trusted master” mark. A mark showing that products are
handmade and that the maker follows trade ethics can reduce the
trust problem online.

Master-apprentice matching. A matching and scholarship scheme
can bring together young people who want to learn and masters
looking for apprentices.

Programmes for women and young people. Participation should
be balanced by working with women's cooperatives, university clubs
and youth centres.

International cooperation and dialogue with the state. Two
thirds of responses came from abroad, showing the project’s
international reach. Work with partner countries should continue
and this report’'s recommendations should be shared with
ministries and local governments.
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Oneri Tablosu: Kim Ne Yapmali?
Recommendation Matrix: Who Should Do What?

Bu tablo, raporda yer alan onerileri kesimlere gére, sorumlulariyla ve dngorulen sureyle birlikte 6zetlemektedir. Kisa vade: 1 yil
icinde; orta vade: 1-3 yil; uzun vade: 3 yildan uzun.
This table summarises the recommendations by group, with those responsible and the expected time frame. Short term: within 1
year; medium term: 1-3 years; long term: over 3 years.

Kamu kurumlari

1

10

Oneri

Recommendation

Public institutions

Hibe ve disik faizli kredi programlari
Grants and low-interest loans

Kira ve vergi kolayligi, zanaat carsilari
Rent and tax relief, craft bazaars

Cirak ve usta 6gretici destegi
Support for apprentices and master trainers

Okullarda el sanatlari dersi
Handicrafts lessons in schools

Tanitim, fuar ve kaltiir turizmi
Promotion, fairs and cultural tourism

“El yapimi” belgesi ve ortak dijital pazar
“Handmade” certificate and shared online market

Hammadde destegi ve kooperatifler
Raw material support and cooperatives

Kaybolan zanaatlarin kaydi
Recording endangered crafts

Sosyal politikalarla butiinlestirme
Integration with social policy

Veri ve izleme sistemi
Data and monitoring system

Zanaatkarlar ve ustalar Craftspeople and masters

n

12

Sivil toplum ve meslek kuruluslar

13

14

Uriinii ve sunumu yenileme, internette satis
Renewing products and presentation, selling online

Cirak yetistirme, bilgiyi kayda gecirme
Training apprentices, recording knowledge

Ucretsiz atélye ag
Network of free workshops

“Glivenilir usta” isareti, usta-cirak eslestirme
“Trusted master” mark, master-apprentice matching

Basin ve medya Press and media

15

Zanaatkar hikayeleri, tiiketicinin bilgilendirilmesi
Craftspeople’s stories, informing consumers

Toplum ve aileler Society and families

16

Yerel ustadan aligveris, tamir kiltiiru
Buying from local makers, repair culture

Esnaf ve Sanatkarlar Dernegi

Sorumliu
Responsible

Ticaret Bakanhgi, KOSGEB, kalkinma ajanslari
Ministry of Trade, KOSGEB, development agencies

Hazine ve Maliye Bakanligi, belediyeler
Ministry of Treasury and Finance, municipalities

Milli Egitim Bakanhgi, Calisma ve Sosyal Guvenlik
Bakanligi, TESK

Ministry of National Education, Ministry of Labour and Social
Security, TESK

MillT Egitim Bakanhgi
Ministry of National Education

Kiltar ve Turizm Bakanhgi, Ticaret Bakanhgl, belediyeler
Ministry of Culture and Tourism, Ministry of Trade,
municipalities

Ticaret Bakanhgy, Turk Patent ve Marka Kurumu, TESK
Ministry of Trade, Turkish Patent and Trademark Office, TESK

Ticaret Bakanhgi, KOSGEB
Ministry of Trade, KOSGEB

Kaltar ve Turizm Bakanligl, Universiteler
Ministry of Culture and Tourism, universities

Aile ve Sosyal Hizmetler Bakanlig), ISKUR
Ministry of Family and Social Services, ISKUR

TUIK, Ticaret Bakanhg, Kiiltir ve Turizm Bakanhg
TurkStat, Ministry of Trade, Ministry of Culture and Tourism

Zanaatkarlar, esnaf odalari
Craftspeople, chambers of tradesmen

Ustalar
Masters

Civil society and professional bodies

ESDER ve dernekler, halk egitim merkezleri, belediyeler
ESDER and associations, public education centres,
municipalities

ESDER, meslek kuruluslari, TESK
ESDER, professional bodies, TESK

Gazeteler, televizyonlar, sosyal medya icerik Ureticileri Kisa Short
Newspapers, TV, social media content creators
Tuketiciler, aileler, okullar Kisa Short
Consumers, families, schools
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Kisa Short

Orta Medium

Kisa Short

Orta Medium

Kisa Short

Orta Medium

Orta Medium

Uzun Long

Orta Medium

Orta Medium

Kisa Short

Orta Medium

Kisa Short

Orta Medium
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Sinirhiliklar

Limitations

TURKGE

Anket gonulli katihma dayalh bir ¢evrim igi ankettir ve
nifusu temsil etmez. Katilimcilarin %81'i erkek, %72'si 31-
60 yas arahigindadir; 30 yas altindakilerin orani %14'tur.
ingilizce formda yasanilan Ulke yalnizca “Tirkiye” ve “Diger”
olarak soruldugundan diger ulkeler ayristirilamamistir.
Makedonca ve Felemenkge formlar bu degerlendirmeye
dahil degildir. Bulgular bir egilim gostergesi olarak
okunmalidir.

Sonu¢

Conclusion

TURKGCE

El sanatlari; kulttrel miras, gevre, saglk ve sosyal icerme
acisindan toplumun genis kesimlerince degerli
bulunmaktadir. Ancak bu deger zanaatkarin gecimine
yeterince yansimamaktadir. El sanatlarinin geleceg;;
zanaatkarin kendini yenileyebilmesine, kamunun maliyet
yukunu hafifleten ve egitimi gliclendiren politikalar
Uretmesine ve toplumun el emegini tercih eden bir biling
gelistirmesine baglidir. Katilimcilarin bayuik cogunlugunun
atolyelere katilmaya, ¢cocuklarini zanaatla tanistirmaya ve
okullarda el sanatlari egitimine hazir olmasi, bu gelecegin
muamkuan oldugunu gostermektedir.

Esnaf ve Sanatkarlar Dernegi
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ENGLISH

The survey is a voluntary online survey and is not
representative of the population. 81% of respondents are
men and 72% are aged 31-60; only 14% are under 30. The
English form asked only whether respondents live in
“Turkiye" or “Other”, so other countries cannot be
separated. The Macedonian and Dutch forms are not
included. The findings should be read as indicating trends.

ENGLISH

Handicrafts are valued by a wide public for cultural
heritage, the environment, health and social inclusion, but
this value is not reflected in craftspeople’s incomes. The
future of handicrafts depends on craftspeople renewing
themselves, on public policies that ease costs and
strengthen education, and on a public that chooses
handwork. The readiness of most respondents to attend
workshops, to introduce their children to crafts and to
support handicrafts in schools shows that this future is
possible.

Tradesmen and Craftsmen Association
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